This study aims to determine the appropriateness of the establishment of cocoa processing industry (Rumah Coklat Office of Industry and Trade of Central Sulawesi Province) in Palu based on market aspects, technical aspects, aspects of the organization and management as well as financial aspects. The research was conducted in the city of Palu, namely Rumah Coklat Industry and Trade Office of Central Sulawesi province were carried out from July to September 2016. The method used was survey used data sourced from Rumah Coklat Department of Industry and Trade of Central Sulawesi province and institutions associated with the study and the results of research conducted by the Center for R & D relating to the cacao processing. Data collected was processed and analyzed the aspects of the market, technical, organizational and management aspects and financial aspects. The results showed that the business of processing cocoa into chocolate and chocolate converture liqour from the aspect of the market is feasible to set up because it has a fairly large market opportunities, both domestic market and overseas markets. Based on a technical aspect, the business of processing cocoa into chocolate liqour and chocolate converture feasible to implement in Palu because of the availability of raw materials, labor, buildings and facilities equipment, the need for production machinery and equipment, the capacity of production capacity and the production process is relatively easy to be fulfilled and realized. Based on the aspect of organization and management, processing of chocolate is feasible. Because the needs of the labor management section and production section is obtained in accordance with the wishes of the company, as well as the maintenance of legality companies easily obtained. Financial aspects of the analysis results obtained by period of return on investment or payback period is 7 years. NPV is Rp. 182,141,428. IRR is about 14 and PI is 1.08%. BEP amounted to 58.28% of total sales or Rp. 323,561,529. as well as the results of the sensitivity analysis shows that this cocoa processing business into chocolate liquor and converture very sensitive to the price of raw materials cocoa and the amount of the sale. Based on the calculation and analysis can be concluded that the cocoa processing industry namely Rumah Coklat Office of Industry and Trade of the Province of Central Sulawesi in Palu meet the eligibility criteria and eligible to be run the business.
INTRODUCTION
Cocoa (Theobroma Cacao L.) is one of the commodities which has a role that is quite real and reliable in realizing agricultural development programs, particularly in terms of employment, drivers of regional development, improving the welfare of farmers and communities, as well as increased income/foreign exchange. Indonesia is the third largest cocoa producer in the world. Its production reached about 58 600 thousand tons per year. Of that amount, 74 percent cocoa to be exported because it is not absorbed in the country. Most cocoa in Indonesia (around 96 percent) is produced by farmers (ASKINDO, 2011) . In 2012 the Indonesian cocoa production increased, thus it becoming the 2 nd largest cocoa producerin the world, with production reaching 922 720 tones, below Côte d'Ivoire/Ivory Coast Africa with a production of 1.38 million tons.
Central Sulawesi Cocoa Production in 2015 reached 208 485 256 kg with a total area of 291 445 ha smallholder plantations spread over 13 districts in the city of Central Sulawesi, especially in the district of Parigi Moutong which has the largest cocoa production is about 33.6% of the total production of 208 485 tones, followed by about 16.6% Poso district, Donggala about 11%, district Sigi and Banggai about 10% and other districts (Kota Palu, North Morowali, Morowali, Buol, Tolitoli, and Tojo Unauna) of approximately 20%.
Compared with Malaysia cocoa beans products amounted to only 60,000 tones per year, but is able to produce the cocoa processing of 300,000 tons per year. Additional supply of raw materials comes from Indonesia (including Central Sulawesi), and thus the added value of cocoa enjoyed by other States. For a future development is targeted in 2016 in which the central Sulawesi cocoa exports has been in the form of fermented cocoa, partly to supply cocoa processing industry in the country and partly to recycle themselves.
Cocoa has the prospect to be processed into a variety of products that have high added value such as the chocolate industry. There is now an industry engaged in processed chocolate, which is located in several District Municipality in Central Sulawesi, ranging from product cotton candy, chocolate candy, and chocolate bars that require raw materials chocolate (Chocolate Liquor and Couverture) to process into various processed products of chocolate.
The availability of raw materials from cocoa beans are still quite a lot and there is no similar industries engaged in the processing of cocoa beans to become chocolate, so it is very potential to establish a cocoa processing industry in Palu.
Based on the description it is an issue of concern in this study Is the establishment of cocoa processing industry in Palu is feasible, viewed from the aspect of the market, technical, organizational and management aspects, as well as the financial aspects?
The purpose of this study was to determine the appropriateness of the establishment of cocoa processing industry (House of Chocolate, Department of Industry and Trade of the Province of Central Sulawesi) in Palu based on market aspects, technical aspects, aspects of the organization and management, as well as financial aspects.
METHODS
The chosen area for this study is the city of Palu. The choice of location for research is due to the city of Palu as the capital of the Province, as well as distribution centers throughout the cocoa beans from cocoa-producing region, and also as a center for the development of the cocoa industry in Central Sulawesi. This research was conducted for three months ie from July to September 2015.
This 
RESULTS AND DISCUSSION

Markets and Marketing Aspects Analysis
Market Potential. Potential consumer chocolate factory owned by the industry are the small and medium enterprises which are also engaged in cocoa processing and using chocolate as the main raw material in the manufacture of their products.
Market
Opportunities. Market opportunities describe how great the opportunity or possibility of the market to deliver the products to the consumers. Market opportunities seen through the approach of a request (demand) and supply.
Forecasting made with quantitative approach using linear regression (RL). Inanalysis linear regression variable is the time in the form of Y = f (X), then Y is the variable that is predictable and X is the time variable. Based on the table above the total number of deals in the SME chocolate brown in Central Sulawesi as much as 667 Kg. Offer is expected to increase by 5% per year on the assumption that the businesses in the sector has good prospects, so every year there will be new market participants or entrepreneurs engaged in Based on the table above, it can be seen that the market opportunity of a cocoa processing plant due to marketing the products of chocolate couverture and liquor to the SMEs chocolate in Central Sulawesi, has a very good opportunity because yet, there is no company or a chocolate factory in Central Sulawesi that produce fine chocolate couverture, liquor and compound.
Market Share and The Sales Plan.
The market share is the amount of market opportunities or market share to be gained. As a newcomer, the determination of the market share is done by considering the demand and supply as well as the ability possessed by a company such as financial capacity, the ability of producing and selling skills. Here is the market share that is collected along with the sales plan that will be carried out as follows:
From the sales plan table, the market share is assumed as 85% of the amount, this consideration is taken based on the engine capacity and the capabilities of the company as new entrants such as financial capability in this case the ability to supply the raw materials.
Marketing and Strategy Program. The marketing strategy is a marketing plan that aims to outperform the competitor products that already exist. It is also the strategic steps that must be taken to maximal the market, some programs planned in marketing strategy to market chocolate products are as follows:
From the needs or requests Chocolate by SMEs data can be described as the following graph: Source: Data Processing.
2).Value b and value a :
1.065 62 a. Product In accordance with the original purpose of the establishment of a chocolate factory, the type of products to be produced are three types of chocolate liquor, milk couverture chocolate and dark chocolate couverture. In order for production of the products that can compete in the market and can be in the interest of consumers, so some of the things need to be done in marketing the Chocolate products which is: 1) The Products of chocolate couverture and liquor are packed using aluminum foil packaging. 2) Net weight each package varies from 1 kg to 3 kg 3) Attractive package and brand the product "Chocolate Sulteng" 4) Quality of products should be guaranteed is the best because it uses cocoa beans from Central Sulawesi, which has been in full fermented and processed using modern engine technology, each of chocolate products that used the raw materials of chocolate couverture and liquor, will make the chocolate products become more shiny, has a better taste and aroma. b. Prices
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Market Opportunity
Market Share (%)
Market Plan ( Kg ) years dominate the competition, and the opportunity to enter the broader market (market share), the couverture chocolate products (Dark and Milk) and liquor in the production will be marketed at prices ranging from Rp 160,000/kg. c. Distribution
As a newcomer in the network for the distribution of products of chocolate couverture and chocolate liquor, the result of a production from The house of Chocolate does not use an intermediary, the consumers can buy or order directly at the place of production, it is more because the chocolate product is a kind of product that is easy contaminated with odor or other scents and can not stand at a certain temperature that exceeds the limit. Required a substantial investment to distribute these products as other products distributed. d. Promotion
In order to introduce this product to the general public, especially the SMEs chocolate Central Sulawesi, the initial program is taken as a form of promotion that will do the company is to participate in events promotion provided by the Government of Central Sulawesi and the Ministry of Industry of the Republic of Indonesia. It is more effective and can minimize marketing costs.
Financial Aspects
Cost Investment Needs. Broadly speaking, the cost of the investment needs include pre-investment costs, the cost of fixed assets and operating costs. The cost data obtained from the investment needs of field surveys, store, market research, and interviews with interested parties. The required amount of investment costs in a feasibility study on The house of chocolate is at Rp 2.387.449.928, with details as follows: a. Cost of Pre -Investment b. CostsTangible Fixed Assets c. Production costs 1) The cost of purchasing raw materials and auxiliary materials for 1 year 2) Factory overhead expense An all expenses related to the activity of operating processes that occur in the plant. In this feasibility study, factory overhead costs include the cost of electricity and gas. The amount of overhead costs that will be issued in the first year the company is equal Rp. 30.000.000, where each year is assumed to cost increases by 5%. d. Operating expenses 1) Marketing costs 2) Labor Costs 3) General and administrative expenses General and administrative expenses include the fees and charges for internet and office stationery. The amount of general and administrative expenses that the company will be issued each year is in the amount of Rp. 9,000,000.
4) Maintenance Costs
Maintenance costs include machinery and equipment, buildings and also the office equipment. The amount of maintenance costs that should be incurred every year is Rp. 15.600.000, every year it is assumed there is no increase.
5) Equipment Purchase Costs
In this chocolate industry, the economic life of certain types of equipment used are insufficient with business economic life (10 years), each year should be held back a number of equipment to purchases. As for the cost of equipment purchases each year which must be issued by the company amounted to Rp 3.85 million with the assumption that every year the numbers has to rise by 2%. Estimatedincome. The amount of revenue each year is determined by the amount of sales targets and the company's ability to produce. Total revenue and total production each year is always fluctuating, it is adjusted to the target amount of sales made by the company and the products selling price of that are marketed, where the selling price of all three of chocolate products is Rp. 160,000. More specifically, of the income earned each year can be seen in the following table :
Depreciation and Amortization. When an asset-fixed (building, machinery, equipment, and other supplies) are used in a company's activities, the longer it will decrease productivity capabilities. therefore the price (value) of the assets would be even smaller. In this case the company to calculate the cost of depreciation and amortization using the Straight Line Method (SLM) or straightline method. The amount of depreciation costs derived from the calculation amounted Rp. 6.2.877.500 and amortization costs amounted Rp. 9.000.000.
Financial Statements. a. Income Projection
In the income / loss, in the first year net profit after tax was Rp.13.945.725 with selling price Rp.160.000 / kg for all types of chocolate products. b. Cash Flow Cash flow is the amount of money in and out within an enterprise, ranging from investments made until the end of the investment. In the calculation of cash flows, cash obtained early (initial cash flow) in the first year is equal to Rp.2.353.250.000 the amount Balance is a financial statement that shows the position of assets, debts, and the company's capital at any given moment. all assets related to property owned by the company either in the form of current assets, fixed and not fixed assets. While the liabilities is an explanation of the obligations of the company and also the capital that owned by the company. Assets and liabilities should be in a balanced or equal position (balanced check). From the calculations, the total assets and liabilities in the first year amounted Rp. 2.353.250.000.
Corporate Finance Feasibility Assessment (Financial). a. Net Present Value (NPV)
Investment feasibility assessment using the Net Present Value (NPV) is obtained by finding the difference between the current value of investment with the present value of net cash receipts in the future. The NPV with the discount factor (r) = 10% for 10 years showed a positive number that is equal to Rp.182.141.428, The payback period is an engineering assessment of the length of time (period) of the return on investment of a project or venture. The shorter the time from a payback period it will be the smaller the investment risk faced by investors, it will further attract the investors to invest in a project or venture. Based on calculations obtained from the Payback Period (PP) ie 7 years and 2 months 6 days shorter than the standard time of the economic life of the project is specified the Industry business processing cocoa in Palu declared eligible to run, which means that within 7 years 2 months 6 days all funds invested in the project is expected to be readmitted, hereinafter all of the net 67 cash flow expected after this time will be a net gain for the company. e. Break Even Point Analysis (BEP) Break Even Point (BEP) Analysis is a break-even point where a project is in a position not to suffer losses and also not provide benefits. So to make a profit, product sells should be able to surpass the break-even point. Break Even Point Analysis (BEP) is used to estimate how much the minimum numbers that should be in production by the company and then sell their products in order not to suffer loss or experiencing Break Even Point. From the calculations result can be seen that the break-even point (BEP Q) of the companies in the first year can be achieved if the company sold as many as 3,470 kg of chocolate products and BEP is Rp. 323 561 529. The calculation that more details can be found in appendix. f. A sensitivity analysis This analysis seeks to provide an overview of the influence of various parameters against the feasibility of the business. The parameters are include: changes in selling prices, variable costs changes and market share changes. 
CONCLUSIONS AND RECOMMENDATIONS
Conclusions
1. Analysis of Business stated that chocolate processing plant was declared feasible, as in the know that the level of SME needs chocolate products each year will always increase. the amount of the price of chocolate products offered by the company is Rp160,000/kg, where the price is still below the average market price.
Technological and Technical Aspects
Based on the analysis of the technical aspects, it can be concluded that the business of chocolate processing plant is feasible. This can be seen in terms of availability of raw material, labor, equipment buildings and facilities, production machinery and equipment needs, the capacity of the production capacity and the production process is relatively easy fulfilled and realized.
Management and Organization Aspects
Judging from the organization and management aspect, as well as based on the results of the analysis it can be concluded that the business of chocolate processing plant is feasible. The needs against labor is in accordance with the wishes good company management section and production section is easy to obtain, as well as the maintenance of legality companies easily obtained.
Financial aspects
Judging from the financial aspects, efforts chocolate processing plant is feasible. It can be seen from some of the parameters of the feasibility assessment for investment, including: a. NPV>0, amounted Rp. 182.141.428 which means that the business of cocoa processing plants is feasible, where the NPV value indicates a benefit or a net income, received during the economic life of the project on the level of discount (discount factor) that applies (10%). b. IRR obtained from financial analysis is 14% where the IRR is greater than discount factor which is 10% applicable. The IRR value indicates the level of internal projects at 14% and for IRR> 10%, then this business is feasible and profitable. c. Profitability Index (PI) obtained value is 1.08 which states that businesses of cocoa processing plant is feasible. Profitability value equal to the index of 1.08 means that every RP 1 costs incurred over the life of the project resulted in a net benefit of 1.08 units. d. Payback Period (PP) has a payback investment costs period it is for 7 years, 4 months, 11 days e. Breakeven point (BEP) in the first year as many as 2,022 kg or Rp. 323.561.529. Thus, the effort is feasible because it would be profitable for the owners of the investors or owners of capital. f. the sensitivity analysis
From the results of the sensitivity analysis shows that all parameters compared to the base case, It produce a positive value. Thus, the effort is feasible.
Recommendations
The management of the Chocolate House should use the standard of feasibility which had and stated positive results, the eligibility can be used in carrying out the operational activity and gains more significant profit for the company.
In order for a cocoa processing business can be run well, the cooperation between relevant agencies such as the Department of Trade and Industry and the Department of Plantations ere needed. It aims to maintain the quality of the raw material for the chocolate production.
The House of Chocolate company should always pay attention and control so that volume of sales did not decline, this can be done by doing collaboration with chocolate SME associations and others groups as well as doing promotions so that the chocolate products is well known by the people in Central Sulawesi and also from outside the city.
